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	Content
	There is a clear description of the product and the features of the product are outlined in detail within the advertisement or commercial. Any environmental, health or safety considerations are included appropriately.
	There is a description of the product and the features of the product are outlined within the advertisement or commercial. Any environmental, health or safety considerations are included.
	Little description of the product and the features of the product are outlined briefly within the advertisement or commercial. Environmental, health or safety considerations are lacking.
	No description of the product and the features of the product are unclear within the advertisement or commercial. Environmental, health or safety considerations are missing.

	Marketing Techniques
	The audience is clearly defined and the uses of two or more marketing techniques are appropriate to attract the audience.  
	The audience is defined and the uses of at least two marketing techniques help to attract the audience.  
	The intended audience is unclear and there is only one marketing technique used to attract the audience.  
	The audience is not defined and marketing techniques are missing or not used appropriately to attract the intended audience.  

	Creativity and Organization
	The advertisement or commercial is consistently engaging. It has a clear and interesting organization. Ideas are effectively presented using a sensible organization.
	The advertisement or commercial shows competence and work. Ideas are effectively presented using a sensible organization.
	The advertisement or commercial sometimes shows effort and thought. The organization is not always easy to follow.
	The advertisement or commercial does not show much evidence of effort or thought. 

The organization is lacking or else confusing.

	Mechanics, Spelling, and Presentation
	The advertisement or commercial shows clear evidence of preplanning and rehearsal. Written material has no errors in mechanics or spelling. The audience is engaged throughout and able to see, hear, or handle the media.
	The advertisement or commercial shows evidence of preplanning and rehearsal. Written material has few or minor errors in mechanics or spelling. The audience is usually engaged and able to see, hear, or handle the media.
	The advertisement or commercial shows little or no preplanning and rehearsal. Written material has several errors in mechanics or spelling. At times the audience is unable to see, hear, or handle the media.
	The advertisement or commercial shows a lack of preplanning and rehearsal. Written material has numerous errors in mechanics or spelling these interfere with meaning. The audience often loses interest.
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